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Deteriorated Track Reroutes Two Amtrak Trains
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The V.S . House of Representatives and the V.S. Senate have both passed the
$200 million grant and $900 million loan guarantee provisions of the Amtrak
legislation before them this year. Other items at variance in the two bills passed
must be resolved in conference before the final legislation can be sent to President
Gerald R. Ford for his signature.
Amtrak is preparing to request a number of manufacturers to bid on an order
for hundreds of double-level long haul passenger cars. When completed, this will
be the 'biggest single order for cars placed by Amtrak to date.

Two Amtrak trains, the James Whitcomb Riley and the Floridian, continue
to be rerouted through the state of
Indiana . Their rerouting was necessitated by Federal Railroad Administrator John W. Ingram ' s termination,
effective August 2 at 8:00 a .m., of all
passenger and freight services on Penn
Central Railroad track between Chicago IL and Jeffersonville IN.
The track specified had failed to meet
Federal Railroad Ad ministration minimum safety standards which call for a
top speed of 10 miles per hour. In his
Emergency Order terminating passenger and freight operations, Ingram said
that " the segments of substandard track
are in an unsafe condition and thereby
create an emergency situation involving
a hazard of death or injury. "
Without waiting for the oUicial deadline, Amtrak suspended all train operati ons over the Indiana track on
August 1.
Louisville & Nashville (L&N) complied with Amtrak's immediate request
to reroute the Floridian ove r L&N ' s
Evansville-Terra Haute-Chicago tracks .
Bus service to and from Nashville is
being provided for Logansport, Indianapolis and Louisville passengers.
Chesapeake & Ohio Railroad (C&O)
is operating the James Whitcomb Riley
over its Cincinnati-Muncie-Chicago
tracks .. During the rerouting, alternate
bus service has been arranged for
Indianapolis and LaFayette passengers.
This is the second rerouting of the
James Whitcomb Riley due to deteriorated track conditions. Last October
16, FRA ruled that the train's
original
Cincinnati-Indianapolis-LaFayette-Kankakee-Chicago route failed
to meet minimum safety standards.
Subsequently the Riley was rerouted
onto the Penn Central track through
Logansport which was in turn declared
unsafe August 2. Ironically, this latest
Continued on page 2, col. 1

REROUTINGS-Continued from page 1

rerouting has enabled the James Whitcomb Riley to meet its schedule for
the first time in many months.
The Floridian which had operated
over the entire section of track declared unsafe August 2 was derailed
four times in 1974. Two of the derailments, on April 30 at Winnemac
IN and on June 17 at Greenswood IN ,
were caused by defective track conditions, according to FRA preliminary
investigations.
Before issuing the August 2 termination of services, FRA track inspectors
made a field investigation of the entire
419-mile segment of main line track
between Jeffersonville IN and Chicago
using an FRA track geometry car (see
Amtrak News, May 1 issue, page 7) .
In addition, 194 miles of the same
track were visually inspected for roadbed , track structure and other defects.
The combined methods of inspection
revealed 1,329 track defects.
Penn Central Railroad track repair
work, begun immediately after the August 2 FRA Emergency Order, enabled
most freight operations to resume
August 6. Despite this resumption of
freigh t -s~Fv-ice,- Arntuk- CGIl tinues-4Q
operate over both the C&O and L&N
track until further notice .
When the James Whitcomb Riley was
rerouted-on short notice-over Chessie's Chicago-Cincinnati line, the railroad's field personnel responded with
enthusiasm.
Conductors who have never worked
a passenger train before, Jim Prior and
George Hunt, conscientiously lifted tickets, completed reports and intermingled with the passengers. Bill Kelly
from Chessie's passenger department in
Baltimore and George Bush from the
operating department in Cincinnati were
on board to assist in qualifying trainmen in passenger operations.
George R. Shuler, Assistant Trainmaster, and Clyde Cattin, Car Foreman, made a diligent effort with their
maintenance crew in Peru IN, to repair
the faltering air conditioning on the
diner.
The Chief Dispatcher at Peru, Charles
Hays, has done an excellent job of
keeping the Riley running "on time."
Amtrak tips its hat to the Chessie
system!

Clerk Receives Special Thanks
said. Accounting Clerks like Kathy
Clark handle each passenger's refund
from the initial refund request to a
personal letter if required.
Kathy enjoys the public contact and
chance to help people solve their problems. "Sometimes large amounts of
money are involved," she said, "and
to many people even $50 is a great
deal of money."
Kathy has a second Amtrak career.
She manages the newly formed Amtrak
softball team which has a fifteen to
two record. One of the two defeats
was to AutoTrain but Kathy is confident about the outcome of an upcoming rematch.
R. Daly photo

Kathy Clark

Kathy Clark has received quite a
few "tha nk you" telephone calls and
letters from grateful passengers in her
fifteen months as a Ticket Accounting
Clerk. However, one passenger for
whom Kathy obtained a ticket refund
rec.e-rrrly- decided to show-hi-s-apprecia-- tion in a more dramatic fash ion.
On July 31, a large bouq uet of red
and white carnations was delivered to
Kathy at her desk in Amtrak headquarters, Washington DC. The card
read "from your grateful passenger in
Tucson, William B. Franklin."
Kathy remembers Mr. Franklin because it took several telephone calls to
straighten out the small error on his
refund application form which had prevented him from receiving his check.
Ironically, it is technical ties like thatminor mistakes in spelling or a wrong
address on the Form 38 refund application-which cause most refund problems, Kathy said.
Kathy and fourteen other employees
of Revenue Accounting's Redemption
section handle all standard Amtrak ticket refunds. This year, Marvin Liebow,
Redemption Supervisor, estimates that
they will process over 100,000 refunds.
He hopes to achieve a lO-day refund
"turnaround schedule" by September.
"People don't realize how personalized the refund process is," A. H.
Revermann, Redemption Supervisor
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Penn Central Forms
NE Corridor Region
The Penn Central (PC) has established a Northeast Corridor Region to
operate passenger service in the Washington-Boston corridor, and on commuter lines in the Philadelphia, North
J ersey;-Bu-ston and- Baltimore-Washington areas.
Albert M. Schofield, Senior VicePresident-Operations, said the new region also controls all freight train
operations qn the main lines and
branches over which passenger trains
operate.
"The Northeast Corridor Region,
headquartered at Philadelphia, is passenger oriented .... It was set up to
improve our service and train performance, both for Amtrak and the commuter agencies for which we operate
suburban lines," said Schofield.
"The region operates the Metroliners
and standard trains between New York,
Philadelphia and Washington, trains
between Philadelphia and Harrisburg,
and New Haven and Boston over the
shore line," he said. "The line between
New York City and New Haven continues to be operated under the PC
Metropolitan Region, providing the link
for New York-Boston intercity shore
line trains."
Jay M. Gilmore has been appointed
general manager of the Northeast Corridor Region.

Amtrak Experiences Ridership Increases
Even before the peak of summertime
travel was on us, Amtrak experienced
a gain of 32 % over-all ridership from
January to June 1974. This 32% meant
an increase of more than 2,000,000
riders for a six month total of more
than 9,000,000. This was a healthy
increase and portends a strong summer.
Amtrak NEWS discussed this with
John Lombardi, Director of Marketing
Planning and Peter Montague, Manager, Market Research and asked ,
"Where has this growth been coming
from ?"
Interestingly the gross increase comes
from cities and towns of all sizes; but
the highest percen tage increases are
from small towns on long-haul routes .
In June alone, 179,537 passengers
passed through Chicago. This was an
increase of 25,028 over traffic in May.
At the same time, traffic in Charleston WV increased 42 % from 627 to
892; and Bu tte MT was up 72% from
898 to 1,549 (see box).
Lombardi's answer was, "These significant increases in traffic in small
towns underscore the distinct advantage
of rail travel. The same train which
provides service from Chicago to Los
Angeles fulfills a most important func-

tion for passengers who want to travel
locally from Fort Madison to Albuquerque, Kansas City to San Bernardino or from Joliet to Flagstaff.
These long-haul trains are most important for their service to and from
intermediate points."
A comparison of June 1974 figures
with May figures proves the point.
Percentage gains do not tell the story
in terms of numbers but they do show
how appreciably ridership has risen in
some places which might otherwise go
unnoticed . As a national rail passenger
system with national goals, Amtrak is
as proud of its ridership increases in
these outlying districts as it is of gains
in the larger cities. The "corridor" between Cheyenne and Ogden is just as
important a corridor to th e peopl e who
li ve in those cities, and those in between, as the corridor between New
York and Washington. And although
the Zephyr travels each way but once
a day , it is the link which joins
them al l.
In Amtrak's larger city terminals,
percentage gains are more mod est but
actual vol ume increases are significant.
The fifteen busiest terminals in the
Continued on page 6, col. 1

Summer passengers board Amtrak' s Southwest Limited at Flagstaff.
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May-June
Ridership Increases
Alabama: Birmingham, 39%
Arizona: K ingma n, 37 .3 %; Flags taff, 27 %
Arkansas: Texarkana, 62 %
Californ ia: Po mona (ATSF only), 38. 1%,
San Juan Capistrano, 101 % (new stop
effective May 19); San Francisco , 26 %
Colorado: Denver, 41.6%; Trinidad, 42 %
Florida: Deerfield Beach , 31.4%; Ocala,
35.6%; Waldo, 32%; Wildwood , 69 %;
Winter Haven, 38 %
Georgia: Thomasville, 70 %; Valdosta, 28 %,
Idaho: Sandpoint, 54%
Illinois: Warren, 322 % (Scout movement)
India na: G ary, 40 %
IOWa: Ft. Madison , 34.6%; Osceola, 25.4 %
Kentucky: Ashland, 25 %; Fulton, 34 %
Louisiana: Hammond, 42 .8%
Maryland : Beltway Station, 27 .9%
Minnesota: Detroit Lakes, 114%; Morris ,
27.5 %; St. Cloud, 75 %; Staples, 74 %
Mississippi: Brookhaven, 33.4 %; Canton ,
74. 1%; Grenada, 25.5 %; Jack son , 32.9 %;
Durant, 28 %
Montana: Belton , 600 % (highly seasonal
traffic to Glacier National Park); Billings, 43 ,3%; Butte, 72 %; Forsyth , 121 %;
Glendive, 44 .5%; Libby, 30.8%; Livingston , 56.8%; MilesCity, 87 . 1%; Missoula,
58.3 %; Paradise, 61 %; Whitefish, 49 %
North Dakota: Bismarck, 89 .9%; Devils
Lake, 25 %; Dickinson , 80 %; Jamestown,
133 %; Mandan, 55 .7%
Ohio: Canton, 42.7 %; Columbus, 33 .2%;
Crestline, 35 .9%; Dayton, 39 %
Pennsylvania: Pittsburgh, 33 .2%
South Carolina: Yemassee, 31 %
Tennessee: Nashville, 30.4 %
Texas: Brenham, 30 %; Ft. Worth , 33 %;
Houston (Union Station only), 25 .8 %;
Longview, 25 %
Utah: Ogden, 40 %
Vermont: White River Junction , 47 %
Virginia: Charlottesville, 25.9 %; Newport
News, 47 .3 %; Williamsburg, 34 %
Washington: Ephrata, 71.7 %; Seattle, 30 %;
Spokane, 93 %; Wenatchee, 83 %
West Virginia: Charleston, 42.2 %; Hinton,
45 .3%; Huntington, 26 .3 %; Prince, 68 %
Wisconsin: Wisconsin Dells, 78 %
Wyoming: Rock Springs, 76 %

George Cleland, DSM
Selling Amtrak in New England

George Cleland, New England District Sales
Manager.
R. Daly photo

According to Director of Sales
Roger Brown, a District Sales Manager (DSM) is only as good as his
knowledge of his territory. On that
basis, New England District Sales
Manager George Cleland must be
ranked among Amtrak's most effective DSMs.
Cleland is a native of Vermont
but as he describes it, "I came
south to school at the University of
Boston and never left." A long-time
transportation enthusiast, Cleland's
first position was with United Airlines. Subsequently, he joined his
- alma marer,-B6Ston Umversity;-asits Director of Development.
Cleland became Amtrak's first
Boston employee on January 1,1972.
He moved into the Back Bay area,
close to Back Bay station, and set
up his District Sales Office in a
modern "penthouse" shared with
Air France. When Cleland began
to build a sales staff, he chose individuals with solid backgrounds in airline or railroad sales.
Cleland's involvement with Boston
U. and the Boston community continues. He is Vice President of the
College of Management's Alumni
Association, an advisory board to
the dean. In this capacity, he is
building a student scholarship and
recruitment fund from contributions
from business and industry. He has
helped increase enrollment for next
fall 20%, despite predictions of a
downward nationwide enrollment
trend.
Recently, George Cleland was appointed to the National Alumni
Council, advisory board to the President of Boston University.

"I'll take any opportunity to sell
Amtrak before a group," George Cleland said, indicating a pile of letters
from various fraternal and business
organizations. As one of Amtrak's sixteen District Sales Managers (DSM),
it is Cleland's respon sibility to convince
large numbers of people in his New
England territory to ride Amtrak trains.
Cleland feels that New England has
"one of the largest growth potentials
of any corridor in the country." Stretching from Connecticut to Vermont and
from Montreal to Toronto and the
Maritimes, his district is home to more
than 16 million people.
How does a DS M capitalize on this
massive potential market for train service? When Cleland j oined Amtrak on
January 1, 1972 as New England District Sales Manager and Amtrak's first
employee in Boston he "concentrated
on doing as much as possible as rapidly
as. possiOle." That meant. ocusmg ontravel agencies.
"Travel agencies are the key,"
Cleland said, "because their strategic
locations are easily accessible to the
public, particularly suburbanites." He
sees all modes of public transportation
becoming increasingly dependent upon
travel agencies as "people can' t or
won't come into the city to pick up
their tickets."
Since Cleland joined Amtrak the
number of New England travel agencies
with Amtrak ticket stock has soared to
500 . Now Cleland is convincing them to
actively promote train travel through
their own displays and ad campaigns.
"It's a case of directing their energies,"
Cleland said. "I advise them to consistently run small ads announcing that
they have Amtrak ticket stock and are
available to sell a full line of railtours."
During the first half of calendar 1974,
New England district sales were up
about 35% over the same period in
1973. Cleland attributes this surge in
business to the energy crisis plus "a
lot of hard work" from his six-man
staff.
4

Salesmen Bob Webber and Bill
Thomas share Cleland's Back Bay office. They are responsible for generating
multiple sales in the greater Boston area.
Based in Rhode Island, Salesman
Norris Abbott covers southern Massachusetts and eastern Connecticut. Manager of Sales Ernie Bendena and Salesman Tim Salvesen work out of Hartford CT. Their territory includes southern Massachusetts, Vermont and eastern
Connecticut. Manager of Sales Jim
Laberge' s Montreal territory extends to
Toronto and the Maritimes.
Cleland insists that every member of
his staff accept invitations to speak
before fraternal and business organizations. He is particularly enthusiastic
about the reach of television talk shows.
"It's amazing how you can get your
message across; do a complete selling
job and still answer questions," he
said. One local Boston television newscas er penoaically as ks Cleland to come
on the air for five or ten minutes at
noon to report to his audience on the
progress Amtrak is making. Jim Laberge was a guest recently on a Montreal morning news show which the
CSC (Canadian Broadcasting Corporation) aired throughout Canada.
No two days are alike for George
Cleland . He's up early, between 4:30
and 5:30 a .m., outlining his day, planning his schedule and making notes
on correspondence to be answered.
"Despite all my pre-planning, one
phone call can rearrange the whole
day," he said ruefully.
Cleland usually begins each day with
a station stop-at Back Bay or South
Station-to check with the Service Manager on the previous day's problems.
Back in his Back Bay office, Cleland
goes through his mail and contacts each
of his salesmen. He spends one or two
days every month with each member of
his staff; making joint sales calls; going
over' any sales problems, and helping
with difficult presentations.
Usually three or four new commercial
accounts make an appointment with

Cleland during the day. Cleland re serves
several days each month for in-depth
sales calls to new and prospective commercial accounts. During the fall and
winter , he spends three or four nights
each week attending meetings or making
presentations to fraternal and business
organizations.
Somehow Cleland finds tim e to make
frequent short-haul trips within his territory to check on equipment. He spends
a considerable amount of time making
sure his sales staff has adequate background information on ridership, travel
agency revenue and total Amtrak sales
figures.
"A great believer in the chain of
command," Cleland is in daily contact
with Eastern Regional Sales Manager
Glenn Evers . Currently they are looking
ahead to the winter sales program and
beyond that to the bicentennial. "We're
~yiflg te get mor
schedules and beef
up what we have," Cleland said . " European s will be arriving at Logan Field
and they'll need more thro ugh serviceif possible to Richmond for Williamsburg."
Di strict Sales Manager George Cleland's problems and successes in New
England are surprisingly similar to the
experiences of the other fifteen men
responsible for selling Amtrak . According to Roger Brown, Amtrak's Director of Sales, although the type of potential Amtrak customers may vary from
district to district, all District Sales
Managers have similar opportunities.
Every DSM has responsibility for selling
the whole system, away from his particular location.
"It is each DSM's job to develop
his geographic area's maximum business potential," Brown said. "A DSM
is first and foremost a salesman; secondly, and almost equally a manager.
He must accomplish the sales function
through the efforts of his subordinates,
not only in direct selling but in making
recommendations for future sales improvements. "

Pictured above are Salesman Bill Thomas
and Secretary Katrina Thurston.
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RIDERSHIP-continued from page 3

Amtrak system in terms of passenger
ON/ OFF volume are: New York
(Penn Station); Philadelphia (30th Street
Station); Washington DC; Trenton NJ;
Chicago; Newark NJ; Baltimore; Boston (South Station); Los Angeles; New
Haven; Wilmington DE; New York
(Grand Central Station); Seattle; Harrisburg and Milwaukee.
Any evaluation of ridership must
always take into consideration the fact
that these appreciable gains are being
made with the same amount of equipment which was on the tracks last year
(actually there has been a small increase
due to 1973 old car purchases). This
means that we are working against a
ceiling which is more or less stable .
To a degree then, ridership gains do
not accurately reflect the traveling public's acceptance of rail passenger travel.
If more cars and more trai ns were available, especially at peak travel times,
there would be greater increases in total
ridership .
The other factor which impacts
greatly on ridership is the condi ti on of
the track to the exten t that it affects
appreciab y mtrak's aoihty to operate
on time and to do so safely, comfortably and at reasonable speeds. Any
evaluation of Amtrak's success or
failure on the basis of ridership data
alone should recognize the significance
of these important factors which influence the impact of Amtrak's acceptance by the traveling public.

AMTRAK NEWS

Amtrak News is published twice a
month for Amtrak employees and
employees of participating railroads
who are engaged in passenger
service. It is published by:

National Railroad Passenger Corp.
Public Relations Dept.
955 L'Enfant Plaza North, S.W.
Washington, D.C. 20024

New Florida Town Takes Shape
A "new town" is being built from
scratch in Florida named Poinciana,
and Amtrak is a big part of it.
Located between Orlando and Lake-

land on Amtrak's Jacksonville-St.
Petersburg line, Poinciana will become
a stop on the Floridian and Champion
effective September 15.
The new stop is in the midst of recreation and tourist attractions.
Harold L. Graham, Vice PresidentMarketing, said, "Poinciana is only
thirteen miles from Walt Disney World.
There's no other stop that's closer. Use
of the new station by passengers bound
for Disney World will help relieve some
congestion at Orlando, Amtrak ' s most
popular station in Florida."
"The new development has motel and
auto rental facilities available, and will
become a Week-of-Wheels city," added
Graham.
Don Brazier, Amtrak Treasurer
Poinciana will also ease passenger
access to Cypress Gardens (20 miles
away), Circus World (1 2), Busch Gardens (62), Sea World (20) and KenAmtrak has changed its method of
nedy Space Center (66). All mileages
borrowing money to finance capital
are road miles from Amtrak's terminal
improvements, and in the process will
to the entrance of the attraction.
A special Florida map is under desave $10 million in interest costs during
Fiscal Year 1975.
velopment by Amtrak so passengers
Don- R. Brazier, -A:mlral<Jreasurer;- can ea-stly-orient thems-etves upon arrival
in Poinciana .
said the revised method of borrowing
began when a new bank was opened by
Construction is underway at the 26acre site for the new facility, under the
the Federal G overnment-the Federal
Financing Bank (FFB).
direction of Bill Jackson, Project ManBy arranging loans through the FFB ,
ager; and Herb Longhelt, Chief Engiinstead of private banks, Amtrak saves
neer. A parking lot and lighting have
on interest charges. The total interest
been completed while installation of
charge at FFB is about eight percent
spur line tracks and the 1,645-squareversus the approximate 14 percent Amfoot modular terminal is in progress.
trak has been paying to private banks.
"We will have it ready by September
By the end of July, Amtrak borrowed
15. All the lights are green right now,"
$161 million from the bank under its
said Jim Williams, project engineer reloan guarantee authority. The money
sponsible for construction of the Poinis used to finance the acquisition and
ciana terminal.
rebuilding of locomotives and rail cars,
In establishing the new station, Amfacility construction and renovation and
trak has received cooperation from the
right of way improvements.
Kissimmee Chamber ~f Commerce, the
Florida Dept. of Transportation ~nd
The FFB, a part of the Treasury
GAC Properties, the developer of
Dept., was established by Congress
Poinciana.
late last year to finance agencies and
other organizations with government"I'm convinced the new station will
backed debt. It has been in an organibe highly successful and will be a great
thing for this area," said Don Louser,
zation phase over the past six months
and only recently has it indicated it
Vice President of Central Florida Operations for GAC Properties.
was prepared to make loans.
"When the bank was ready, Jim
The enthusiasm of Amtrak planners
Roll, Manager-Cash and Banking, and
indicates that the new station will be a
great thing for Amtrak, too.
Continued on page 8, col. 1

N ew Bank S aves
Money for Amtrak
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Two New & One "Expanded"
Amtrak Stations Planned
Houston
All Amtrak passenger trains into
Houston have begun using one station.
Both the Lone Star and the Sunset
Limited now share the modern Southern
Pacific station at 902 Washington St.
To accommodate additional passengers, the SP station will be expanded
to include a new ticket counter, and
enlarged passenger lounge and baggage
room.
Austin W. Dunning, Amtrak's District Service Supervisor, said, "I'm
happy to see the consolidation take
place because it makes things easier for
passengers. It's a convenience in every
respect.
"One problem we used to have is
that people would go to the wrong
station. That' s now been solved. And

Passenger Admires
Employee Integrity
Roger Samson, Coach Cleaner in
Providence RI, has what he terms a
"we care" attitude about Amtrak .
He demonstrated this attitude recently when he discovered two wallets
while performing an inspection of the
Turbotrain interior. Both wallets contained money, credit cards and important papers.
Samson immediately turned these wallets over to Edward Nazzewski, Supervisor of Plant Facilities, who in turn
sent them to their respective owners in
Boston and New York .
Mr. Ken Nicklar of New York, upon
receipt of his wallet, thanked Samson
in a letter by saying, "In these troubled
times, we get a little cynical about
honesty. It is people like you that help
restore faith in human nature. I admire
your integrity."
Samson, who is 20, was hired as a
janitor one year ago and promoted to
coach cleaner in December 1973 at the
Field's Point Shop near Providence.

this eliminates the cross-town trek for
passengers transferring between trains, "
said Dunning.
Another benefit is that patrons no
longer must pay to park, which was the
case at Union Station, since it is free at
the SP station.
As part of the consolidation, Amtrak
has taken over maintenance personnel19 in all-at the SP station. They will
perform maintenance functions on both
trains.

Catlettsburg
Construction will begin this fall on a
new rail passenger station to serve the
Ashland, Ky. , Kenova and Huntington,
W.Va., areas.
The new station will be located just
four miles east of Ashland and three
miles west of Kenova, in Catlettsburg, Ky.
The new site is more attractive and
easily accessible to passengers than the
present station in downtown Ashland.
The suburban location will also permit
trains to bypass downtown Ashland,
thus avoiding many grade crossings on
the current approach to the Ashland
station.
The Chessie System is designing and

building the station to Amtrak's requirements. It will be smaller and more
economical to operate than the Ashland
station. Construction costs will be shared
by Amtrak and the Chessie System .
The Catlettsburg Station will serve
Amtrak's Washington-Chicago train,
the James Whitcomb Riley, as well as
the new Norfolk-Cincinnati experimental train when it begins.

Richmond
Amtrak has asked contractors for
bids to construct a new Richmond, Va.
rail passenger station. Construction is
expected to begin in September.
The new facility will be located on
a 4.2 acre site recently purchased by
Amtrak in the Greendale section of
Richmond, off Staples Mill Road , approximately three miles north of the
Broad Street Station which is now used
by Amtrak.
Plans include a ticket office, a modern passenger lounge, personnel offices,
baggage and train crew facilities, a
parking lot, new platforms with passenger canopy and new trackage.
The Broad Street Station will be retained by the State of Virginia as an
office building and historic landmark.

Amtrak Architect Marvin Kagan 's ren dering of the new Richmond VA station.
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FIN AN CE-continued from page 6

Nelson Crowther, Counsel, immediately
initiated action within Amtrak and with
the FFB and Dept. of Transportation
to obtain loan authorization," said
Brazier.
"As a result, we opened a $200 million line of credit with the FFB and
paid off certain loans from private
banks. Jim Roll and Nelson Crowther
have done an outstanding job in negotiating and pushing this transaction to
completion, " concluded Brazier.

New Rand McNally Travel by Train Book
One of America ' s large:>t and most
venerable publishers, best known in
recent years for its highway maps and
atlases, has just published its first complete book about America's rail passenger system, "Travel by Train."
The firm is Rand McNally & Co.,
which began business in 1856 as a publisher of railroad tickets. For many
years its principal customers were the

What They're Saying About Amtrak ....
Kirby Atterbury's 'Dining: U.S.A.' in the Los Angeles Times: "Oatmeal
tastes like ambrosia when you are watching the sun rise from a dining car window;
pancakes never taste better than aboard the train, made fresh to order by the
cook .... Fresh linen remains; flowers are on the table . . . . We found our entire
trip a pleasure .... "
James B. Johnson in the McKeesport (PA) Daily News: "My waiter introduced himself, handed me a menu and offered a wine list. I observed him serving
other tables and suggested he must be a 'veteran' . .. . A ' veteran ' he was , he
responded, but of Vietnam, not Amtrak . He had been a waiter on the train for
but five weeks . . .. "
An editorial in the Wenatchee (W A) World: "Anyone wh o fail s to take the
new Amtrak daily train to the World's Fair in Spokane is missing a great opportunity .. .. There are long valleys hidden from the auto world by tall , basalt
escarpments. The train startles _ducks from p~holes, and we even saw a deer i ~
an area that we'd believed didn' t even have such animals."
David Hunter in the Cincinnati Enquirer: "Earthbound among all the scenery,
but unharried by driving and unrumpled by hours of sitting in the same position
all the time, the train traveler is free to sit, nap, sleep, stroll, dine, enjoy a
lounge or observation car, to meet fellow travelers . .. or to have absolute
privacy as he chooses. "
Herbert Shuldiner in Popular Science: "Visitors to the (National) parks are
rediscovering railroads as a comfortable and convenient way of getting to their
vacation sites."

railroads. It also published railroad
maps, brochures and "dime novels"
which were sold on trains by "butchers"
going car to car.
"Today a whole generation has grown
to adulthood with almost no aCXJ. uaintance with train travel- and what they
have missed! " That quote is from the
preface of the book, authored by veteran
rail writer Edward J . Wojtas. And it's
the premise of the book: That Americans need to be re-educated about rail
travel.
Mr. Wojtas tells the story of the rise
and fall of America's great rail passenger system-then of its regeneration
under Amtrak. He begins with a primer
and a glossary, explaining, for instance,
differences between Metroliner and Turboliner, bedroom and roomette, conductor and passenger service representative .
He gives basics on how to make
reservation s and buy a ticket, about
family fare plans and group travel,
about how much luggage you can take
and about pets as passengers or as
- baggage. Then he diSCUsses all of the
major Amtrak routes, often stop by
stop. The illustrations include maps
and many of his own pictures.
Canadian and Mexican and nonAmtrak services~ven the short, sightseeing lines- are described. The 122page paperback edition is on sale ($1.95)
at bookstores throughout the country.
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